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Seeing Opportunity 
Over 116,000 Australians are experiencing homelessness
We surveyed 270 young Western Australians and found there
were serious misconceptions around the causes of
homelessness
UneARThed sees a chance to change the stigma of this and
empower those who are affected by homelessness

 
Taking Action
UneARThed has a multifaceted business model summarised into 
three key areas: 

1. UneARThed Street - T-Shirt line
2. Events based program
3. High school program

 
Enabling Progress
UneARThed has made a measurable impact in all three branches
having:

1. Made $1920 in revenue from t-shirt sales,  with $391 going
directly back to the artist responsible for the design
2. Hosted/attended over 10 events to showcase the artist's
artwork
3. Invited 50 schools to host our program with 8 showing
immediate interest

 
Moving Forward

We have filed for incorporation for UneARThed Street and expect
the incorporation to be finished later this month
UneARThed is currently in discussion with PwC and other
corporate bodies to plan an event showcasing the artists' artwork

UneARThed - Project 1



Seeing Opportunity 
In 2019, there is an estimated 447,000 Australians living with
dementia
500,000 tonnes of textiles are disposed of annually in Australia
Sensed has recognised that there is a high demand for sensory
blankets in the health care sector and that they can be made
from upcycled materials

 
Taking Action
Sensed's actions are focused in three main areas and involve our
two main stakeholders in health groups and local schools:

1. Establishing collection points for fabrics and attachments
2. Schools program that aligns with the curriculum and allows
for the creation of sensory blankets
3. Provision of sensory blankets to hospitals

 
Enabling Progress
Sensed has made a measurable difference, this year having:

Collected and sorted over 30kg of donated textile wastage
Worked with over 55 students
Produced over 50 sensory blankets 

 
Moving Forward

Sensed aims to expand their supply of blankets to 200 next year
Increase the marketing of our schools program through the
Home Economics Institute of Australia
Sensed will be working with the WA Quilting Association to
expand our volunteers program beyond school students
We are currently developing inter-generational art workshops to
expand our impact and develop sustainable revenue

Sensed - Project 2

Seeing Opportunity 
One in six Australians are currently experiencing depression or
anxiety, or both, and 45% of people will experience a mental
health condition in their lifetime
There is a growing need to support individuals who suffer from
mental illness

 
Taking Action

Reach is a mental-health, crisis point intervention mobile App
The app will consist of two branches - ReachIn (a mood tracking
journal) and ReachOut (a system to help people when
experiencing high crisis moments)

 
Enabling Progress

ReachOut is unique in that it helps those with a strong likelihood
of psychosis or dissociation make calm and deliberate
decisions
Part of this is having pre-written messages being sent to pre-
selected close friends/loved ones with a click of a button

 
Moving Forward

We are currently recruiting a team of passionate and like-
minded people to turn this idea into reality
After this process is complete, the development of the app will
begin!

Reach; - Project 3 (NEW!)

We would like to acknowledge and thank Diane Smith-Gander for
her generous contributions to Enactus UWA. 
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Media Reach on Recent Posts
819 people reached
1095 people reached

Financial Performance and Stability

Partners

Business Advisory Board
David Hansell, Baz Iyer, Jay Martin, Katie Stubley, Dave Webb, Matthew
Plint, Marcus Leong, Jeffrey Effendi, Angel Chen, Peter Robertson, Tennille
Trevaskis, Shil Shanghavi, Dwight Clark, Charlotte Maynard, Kellie Hasluck,
Natalie Connor, Megan Ngo, Shannon Zigelaar, Peter Adam, Lawrence Lee,
Francois Eckard, Mitchell Lang and Michael McPhail 
Faculty Advisor: Daniel Schepis

Team Sustainability
Members:             27 Active, 8 Executive, 77% Non-Final Year
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Breakdown of Years Studied Breakdown of Degree Studied

Cash Receipts
     Grants
     Interest
     Other Income
     
Total Cash Receipts
 
Cash Payments
     Marketing
     Nationals
     Other Expenses
 
Total Cash Payments
 
Cash Surplus
 
*For the year ending 30 June 2019

  $      
5,884.00

556.99
140.68

 
6,581.67

 
 

298.96
4,359.90

152.01
 

4,810.87
 

1,770.80
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61 followers
348 followers


